Suruhanjaya Komunikasi dan Multimedia Malaysia

INTERNET USERS SURVEY

ISSN 1823-2523



MALAYSIAN COMMUNICATIONS AND
MULTIMEDIA COMMISSION, 2015

The information or material in this publication is protected under
copyright and, except where otherwise stated, may be reproduced for
non-commercial use provided it is reproduced accurately and not used in
a misleading context. Where any material is reproduced, the Malaysian
Communications and Multimedia Commission, as the source of the
material, must be identified and the copyright status acknowledged.

The use of any image, likeness, trade name and trademark in this
publication shall not be construed as an endorsement by the Malaysian
Communications and Multimedia Commission of the same. As such, the
inclusion of these images, likenesses, trade names and trademarks may
not be used for advertising or product endorsement purposes, implied
or otherwise.

Published by:

Malaysian Communications and Multimedia Commission
MCMC Tower 1, Jalan Impact, Cyber 6

63000 Cyberjaya, Selangor Darul Ehsan

Tel: +60 3 8688 8000 Fax: +60 3 8688 1000

Aduan MCMC: 1-800-188-030
http://www.memc.gov.my

‘E"-

Layout and printing by Adspert Sdn Bhd



@
. : ® o

g

o ®
©

CONTENTS

Executive Summary 3

Introduction 5

Main Findings 9
Tables 33

INTERNET USERS SURVEY

O Zg‘




(This page is intentionally left blank)




g

@
. : ® o

o @
©
S
INTERNET USERS SURVEY
2014

[

O

©



. Remole
J Server

This is the second edition in the series of purpose built surveys on Internet users conducted by MCMC.
Findings from this survey could be used to estimate proportions of the Internet users which fall into the
various classes of categorisation schemes of key variables. The survey determined an approximation of 20.1
million Internet users in Malaysia as at Q1 2014,

The survey identified an increase in the percentage of Internet users across Malaysia at 66.6% against
33.4% of non-users. The disposition did not change much from the previous series. However, the reasons of
non-use show a marginal improvement for selected indicators. Lack of skills is one of the indicators which
improved year to year since 2012. In addition, non-users commented that age is a factor that hinders them
from accessing the Internet.

In terms of demographic and socio-economic distribution of Internet users, the average age of Internet users
is 31.1 while non-users is 46.4. On the other hand, the ratio of male users against female increased to 1.4
from 1.3.

The survey also found that Internet on-the-go is on the increasing trend. It rose from 22.0% of user base in
201310 65.1% in 2014. Interrelated is the upsurge of smartphone as the main device for Internet access. It
is leading with a 73.0% user base.

In the final section, respondents revealed that the average time spent watching TV in a day was 2.5 hours
(users) and 2.2 hours (non-users) respectively.
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TARGET AND SAMPLE POPULATION

The target population is all inhabitants and their households in Malaysia. The sample population was drawn
from the main users of hand phones with Mobile Station International Subscriber Directory Number (MSISDN)
identical to randomly generated numbers.

REFERENCE DATE

The reference date was set at 31 March 2014.

METHODOLOGY

The survey adopted the confidence level of 95% and precision of +5%. As at reference date, there were
144.2 hand phone subscriptions per 100 inhabitants, a high enough penetration for the subscriber base to

be treated as a virtual frame of individuals.

There was only one stage of sample selection as the survey adopted a simple random sample (SRS) approach.
Meaningful stratification was not possible because a suitable variable for stratification was not available.

FIELDWORK
The fieldwork started on 28 June 2014 and ended on 25 August 2014. The survey was canvassed using
a Computer Assisted Telephone Interview (CATI) system operating out of the MCMC CATI Centre in Kuala

Lumpur. Trained interviewers called up the respondents to seek their co-operation.

The survey reached to a sample of 2,402 Internet users and 1,205 non-users. Together they form the
sample size of 3,607.
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DATA COLLECTION

Two types of data were collected, a core set and a trend set. The core set consists of key questions canvassed
in all editions of the survey to provide a time series that will grow as future surveys are undertaken to allow
meaningful tracking.

The core data were demographics and socio-economics in nature and included:

a) Internet use and non-use;
b) nationality;

¢) ethnicity;

d) sex;

e) usual state of residence;

f) age group;

g) income category;

h) educational attainment;

i) urban/rural distribution; and
j) Internet access in household.

The set of questions pertaining to trends probed current trends in usage and these are expected to change
from one edition to another. Trends studied in Internet Users Survey 2014 (IUS2014) were:

a) multiple subscriptions;

b) access to technology;

¢) quality of service;

d) switching and churn;

e) places of access;

f) access devices;

Q) purpose of use;

h) paid content;

i) social networking; and

j) number of hours spent watching TV in a day.

INTERNET USERS SURVEY
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Internet User and Non-user

We could observe a marginal increase (5.6%) of the number of Internet
users in year 2014 compared to the Internet Users Survey conducted in
2013. Two-third of all respondents claimed that they used the Internet
within the past twelve months regardless of where they use it.

RANK NON-USED REASONS 2014 QRANK NON-USED REASONS 2013

1 Lack of confidence or skills 47.4% 1 Lack of skills 44.4%
2 Lack of interest 32.5% 2 Lack of interest 28.4%
3 Not enough time 24.0% 3 Cost too high 19.1%
4 No Internet access 14.8% 4 No coverage 11.2%
5 Cost too high 13.6% 5 No device 7.4%
6 No device 12.1% 6 No time / Too Busy 6.8%
7 Concern that content is harmful =~ 4.9% 7 Lack or percieved benefits 4.8%
8 Viruses and security concerns 3.7% 8 Language barrier 3.6%
9 Privacy concerns 3.6% 9 Other 3.3%
10  Others 3.0% 10  Disability 1.9%

11 Fear of technology 1.4%

Comparing the reasons cited by respondents in year 2013 and 2014, lack e -
of confidence or skills remains as the primary reason that keeps them out Comparison of non-use reasons in
from using the Internet. 2013 and 2014

Internet literacy has always been given due consideration by the Malaysian
government. By way of education, the Ministry of Education has constructed
an ICT Literacy for Secondary School Guideline with the objective to bridge
the gap between those who have access to facilities and those who have
not.

Further down the ranking is the 14.8% non-users who claimed the
absence of Internet connection within their vicinity. When we scrutinised
into their usual state of residence, we found that they spread through every
state in the country without bias but slightly more from the rural area. It
may indicate that many places in the rural area are still experiencing poor
coverage.

INTERNET USERS SURVEY
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The cost of accessing the Internet has always been argued to be sky-
high. Nevertheless, it only ranked fifth in the survey superseded by lack
of interest, insufficient time and no Internet connection. Assessing further
on the 13.6% who said cost is too high, only 22.0% did not possess any
device to connect to the Internet.

Additionally, some of these non-users further disclosed that age is a factor
where being ‘old’ hold them back from using technology.

DEMOGRAPHICS AND SOCIO-ECONOMICS
Nationality and Ethnicity

The nationality of the Internet users interviewed in the survey comprised of
92.1% Malaysian and non-Malaysian comprised only 7.9%.

This distribution is somewhat close to the projected distribution of
Malaysian population by ethnic group in Q1 2014 obtained from the 2010
Population and Housing Census of Malaysia (Census 2010) by Department
of Statistics Malaysia DOSM. Malaysian citizen forms 91.3% of the
population while non-citizen at 8.7%.

|| MALAYSIAN [ NON-MALAYSIAN . MALAY

. CHINESE INDIA . OTHERS

Figure 1:
Percentage distribution of
projected population by ethnic
group in Malaysia

Source: DOSM
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0%

BUMIPUTRA
| MALAYSN | NON-MALAYSIAN . MALAY . L . ORANG ASLI

. CHINESE INDIA B omeRs

Next, we look into the ethnic composition of our respondents who use e

. , igure 2:
the Internet. The Malay users accounted for a majority of 67.0% while Percentage distribution of
the Chinese takes up only 17.8%. Followed by Bumiputra Sabah/Sarawak user by etfinc grotp

(8.2%) and Indian (6.2%).

0.6%

| MALAYSIAN | NON-MALAYSIAN e [ S [ onaveast
. CHINESE INDIA B omHERS
On the other hand, the distribution of nationality and ethnicity among non- Figure 3:
0 i : ot : Percentage distribution of
users shows 16.9% are Bumiputra Sabah/Sarawak while the distribution non-user by ethnic group

for the other ethnics are similar to the user group.
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Sex

The Census 2010 reported that the sex ratio of Malaysian population stood
at 1.1, with men outnumbering women. Whilst in IUS2014, we gathered
that the percentage of male users was 58.3% and 41.7% for female, a
ratio of 1.4, increased from 1.3 in 2013. It appears that the Internet is
slightly more prevalent among men compared to women.

Figure 4:
Percentage distribution of
user by sex

MN.7% 58.3%

Table 2 shows the percentage share of household user base from 2005
to 2011 against the percentage share of individual user base from 2012
to 2014,

PERCENTAGE SHARE PERCENTAGE SHARE
Household User Base (HUIS) User Base (IUS)

SEX 2005 2006 2008 2009 2011Q§ SEX 2012 2013 2014

MALE 502 1833 519 513 539 = MALE 56.4 5865 583
FEMALE 498 46.7 48.1 487 46.1 = FEMALE 43.6 445 417
RATIO 1.0 11 11 11 12 RATIO 13 13 14

Table 2:
Distribution of household user
and individual user by sex
percentage and sex ratio from
2005 to 2014

INTERNET USERS SURVEY
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Usual State of Residence

0.5%

PERLIS
o &

4.8%
PULAU
PINANG

Most of the Internet users reside in Selangor. This is in line with its
characteristic as the most populated state in the country. The survey
recognised that the distribution of Internet users is proportionate to the
population distribution across the country.

Malaysia *** (%) 1US2014 (%)

Johor 11.7 1.7
Kedah 6.8 52
Kelantan 5.6 52
Melaka 29 4.2
Negeri Sembilan 3.6 4.0
Pahang 5.3 5.3
Perak 8.2 7.1

Perlis 0.8 0.5
Pulau Pinang 5.5 4.8
Selangor * 19.6 241
Terengganu 3.8 3.8
Sabah ** 11.9 7.9
Sarawak 8.7 6.4
W.P. Persekutuan 5.8 9.8

1 4 | g’(l:')E.?ZEI' USERS SURVEY

Figure 5:
Percentage distribution of
user by usual state of residence

*including W.P. Putrajaya
**including W.P. Labuan

Table 3:
Percentage distribution of
population by state against user
by usual state of residence

*including W.P. Putrajaya
**including W.P. Labuan
“** Source: DOSM



Age Group
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AGE GROUP (YEAR)
The mode age group falls to the cohort of 20-24 which covered almost -
a quarter (24.2%) of user base. Next, cohort of 25-29 has user base of Percentage distribution of
user by age group

19.3%. The cohorts of 35-39 and above have less than 10% each. Those
below the age of 15 increased slightly to 1.6% of the user base. The
average age of users is 31.1 years.
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AGE GROUP (YEAR)
On the contrary, the age distribution amongst non-users are highly-dense —
in the cohort of above 49-year old. Approximately one-third of non-users Percentage distribution of

non-user by age group

fall into this category. The younger cohorts of 25-29 to 45-49 show
consistent percentage between 10 and the average age of non-users
interviewed is 46.4 years.
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11.2%

60.6%
32.0%
15.5%
@ User
« Non-User
Pre-teens and Teens Adults (20-49) Seniors (50 and ahove)
(up to19)
Besides that, the youngest user contacted in this survey is eight year old Figure 8:
. . Percentage distribution of
while the youngest non-user is ten years old. The oldest user and non-user user and non-user by broad
were aged 85 according to their past birthdays. generational band

When we chart the above, we could see a distinctive contrast between
the percentage of users and non-users in the category of Seniors (50 and
above).

Monthly Income

39.0%

. User
@ Non-User
Dependents  RM1000 and RM1000 - RM3000 - ahove
below RM3000 RM5000 RM5000
The chart above shows that the income level of all respondents is leaning Figure 9:
towards the lower end of RM3,000 and below. Nevertheless, Internet use Percentage distribution of
} L non-user by monthly income
is observed to be correlated with income level where the percentage of
Internet user increases in tandem with income. G

It is computed that the average income of all respondents is RM3,796.60.
Removing the category of dependents, the average income becomes
RM5,509.74. As explained in 1US2012, dependents are those with
essentially no recurrent income.

INTERNET USERS SURVEY
16 | 2014



Educational Attainment

36.4% 8.2%
SPM/SPVM PMR/UEC-JUNIOR
MIDDLE THREE

1.7%
SECONDARY
0 30/0 SCHOOL
SUIL4
THANAWI/ 5'00/ 0
SMA PRIMARY
SCHOOL
0.7%
9.2% NONE
STPM/STAM/ CERTIFICATE
/UEC-SENIOR MIDDLE THREE
15.5%
(NCLUDE ADVANCE DIPLOMA
17.0% ( )
DIPLOMA
Based on our survey findings, 82.1% of Internet users has qualification Figure 10:
of SPM level and above. Users whose educational attainment up to A S 6

) o user by educational attainment
secondary school only accounted to 15.9% while the remaining 5.6%

have qualification of primary school or never received formal education.

52.5%

21.7%

20.7% @ Ius2014

MALAYSIA 2000

iy

NN

Y

None Primary Secondary Post-secondary Tertiary Others
In comparison with national data, we observed educational attainment Figure 11
as the strong indicator of Internet use. While educational attainment of Comparison of percentage
) , distribution of user by
general public concentrated between primary school to secondary school educational attainment against

qualification, the educational attainment by Internet users are generally national statistics

from SPM level and above.
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® 2013
@ 20u

0.0 01

Contribution Ratio

0 0.2

Tertiary Post- Secondary Primary
Secondary

When we calculate the ratio of percentage contribution to the Internet
user base against the percentage contribution to the population base for
a given educational group, we obtain a similar distribution of that obtained
in IUS2013. This ratio is declining in tandem with the level of education as
shown in the following line graph.

0.0 0.0
None Others

Figure 12:

Ratio of percentage distribution
to Internet user base against the
percentage contribution to the
population base
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62.5% 34.9%

College/ Secondary

University School

029% Z3%

Others School

The survey also covered respondents who are school-goers. Amongst P

those who are still studying, about 62.5% is doing their tertiary education, Percentage distribution of
school-goers by current

34.9% in secondary school while 2.4% in primary school. educational level

Urban-rural Distribution

75.8%

Urban

67.2%

Urban

1US2014

32.8% 24.2%
Rural Rural
While in this survey, the ratio of Internet users from urban to rural area in e
year 2014 is 67:33. There is a significant change from the results found in Percentage distribution of the
o ) ) user by rural-urban dissection in
2012 which indicates improvement of the Internet use in rural area. 2012 and 2014

Census 2010 revealed that the urbanisation ratio in Malaysia is 71:29.
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30%

25%
20%
15%
10%
5%
w% M
0 1 2 3 4 5 6 7 >7
mmm  Number of people in the household
= Number of Internet users in the household
On average, there were 4.88 people in a household. While the people who —
access the Internet in a household were 2.48. Number of people in a housshold
against number of Internet user
in a household
TRENDS

Length Of Usage Experience

40%

U.T%
33.4% /.
30% /.\

20% e
16.9% \.{0%

10%
0%
1year or lesser 1- 3 years 3 -5years More than 5 years
More than one-third of the Internet user base were considered veteran in i
the virtual world with more than five years of experience using the Internet. Percentage distribution of user

- . by length of Internet experience
On the other hand, some 16.9% users were still in the infancy level.

include upper boundary
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Place of Access

The survey found that access to the Internet was getting more convenient.
As many as 65.1% of Internet users were already accessing the Internet
on-the-go by using their own mobile broadband devices. In no time, this
will surpass or at least be as common as accessing the Internet at one’s
own home (73.0%). Besides that, 61.2% of these on-the-go users are
faithful patrons of free Wi-Fi.

Accessing the Internet from place of work which used to be the second
most preferred choice in 2013 has descended to fourth position although
there was an increase of 9.9% users.

on-The-Go 2) [N 651%
with Free Wi 3) [N  506%
Place Of Work (4) _ 46.6%
Another Person’s Home (5) _ 321%
Commercial Facility (6) 29.3%
Communnity Facility (7) - 19.4%
Place Of Education (8) - 17.2%

Other Locations (9) I 0.2%

Community Internet facilities are visited by 19.4% of the user base.
Unfortunately, only 35.1% of them are from rural areas. Is this indicating
that the community Internet facilities in the rural area are not reaching its
target users?

The use of Internet at place of education dropped from fifth position to
eighth. One contributing factor may be due to the rise in mobile connectivity
and provision of Wi-Fi that enable students as well as educators to carry
out their educational research away from school.

73.9% 1
22.0%
31.0%
36.7%
5.9%

10.8%
2.6%

13.5%

© O & O N N W s

0.5%

Figure 17:
Percentage distribution of
user by place of access in 2014
and 2013

INTERNET USERS SURVEY
201

4121



In terms of single user, the survey shows that he or she is 19.6% likely to
access the Internet at one place only. The distribution is as follows:

30.6%

On-the-go

N.7%

Place of work

80.4%

More than 19.60/ (]

One place One place
Only

4.7%

Place of education

1.7%

Another person’s home

43.0% coo;nﬁmz/n?iyfacilily

Home

Internet Access from Home and On-the-go Figurs 18:

Percentage distribution of single
) user by the number of device
Respondents who selected home or on-the-go as one of their places used

of Internet access were further asked about the quality of services they
received. In terms of users at home, 24.6% liked the quality while 7.4%
claimed that the quality is mostly bad. The remaining 68.0% said that the
quality is sometimes good, sometimes bad.

Similarly, among users who are on-the-go, 23.7% said the quality is good,

5.1% said it is bad and remaining 71.2% are neutral. The primary Internet
services used by these respondents are tabulated in the tables below.
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HOME INTERNET ACCESS ON-THE-GO INTERNET ACCESS

ADSL 30.7% Data Plan 45.0%
Mobile Broadband 28.5% Mobile Broadband 44.3%
Fibre 18.3% Bundle Plan 5.3%
Data Plan 11.3% WiMAX 2.4%
WiMAX 6.2% Others 3.0%
Others 2.9%

Bundle Plan 2.1%

Table 4:
Percentage distribution of the
home user by type of access

ADSL appears to be the most common Internet access at home while data
plan is common to be used on-the-go. Despite the limited availability of
fibre Internet, it is still well-accepted by home users.

On top of the inconsistent quality of Internet received by most of the
respondents, 6.0% of the home user base and 7.8% of on-the-go user
base had switched Internet service provider in the past twelve months. The
reasons being put forth by these respondents include contract ends, poor
coverage of the previous service provider, to get more data allowance, just
for experience purpose, etc.

Table 5:
Percentage distribution of on-
the-go user by type of access

340% 92.2%
@ Home
@ On-the-Go
6.0% 1.8%
Did not switch service provider Switched service provider
Among those users who had never switched their service provider in the Figurs 19:

past twelve months, three-quarter of them commented positively on the
service provided, thus, do not see any reason to switch. Only 15.0% is
tied down with a service contract while a small portion are not the decision

maker.

Percentage distribution of home
and on-the-go user on switch
of service provider in the past

twelve months
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The following chart shows users’ length of stay with their current service
provider.

0,
46.8% 46.5%

1year or lesser 1-3 years 3 -5years

Purpose of Use

The purpose of use was last asked in HUIS2011. The popular activities
among Malaysian Internet users incline towards social networking and
entertainment. Notably communication by text among Internet users
reached 81.1% of user base, a result of the increasing trend of mobile
messaging apps.

Government services shown an impressive acceptance by a larger share of
Internet users as compared to the results obtained in HUIS2011. However,
lesser users are carrying out financial activities through the Internet
(35.1%). Security issues might be their top concern.

2 4 | g’E)E.?ZEI' USERS SURVEY

More than 5
years

Figure 20:
Percentage distribution of home
and on-the-go user by length
of stay with current service
provider



Getting information (1) |

Social media/ online community (2) |
Communication by text (3) |

Leisure (4) |

Education (5) |

Government services (6) |
Downloading/ upgrading software (7) ]
Shopping/ reservation (8) |

Financial activities (9) ]

Internet telephone (10) ]

Online job application (1) ]

Watch streaming/ online tv (12) ]

File sharing (13) ]

Maintain homepages/blogs (14) ]
Operating a home business (15) ]

Other purposes (16)

Device

I 88.2% ((88.3%)
I a1 (844%)
T 811%  (664%)
P 73.2% (62.3%)
I 611%  (63.5%)
P 60.4% (38.4%)
T 53.7% (W)
P 38.0% (24.5%)
P 351% (40.9%)
P 34.2%  (29.5%)
P 321% (WA)

P 218% (W/A)

P 250% (WA

P 20.7% (18.2%)

I 15.0% (WA

F06% (8.8%)

Figure 21:
Percentage distribution of
user by purpose of Internet use

* Percentage in bracket is result from
HUIS 2011

This section examines the current trend of devices being used to access
the Internet by users at large. The percentage of smartphone ownership
has risen to the pinnacle of 74.3%. Tablet ownership is also catching up
by a compelling hike from 18.3% to 25.5% this year. This reflects that
seamless connectivity and mobility are the demand of current Internet

users.
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Smartphone (1) D D e (65.9%)
oy Ll [ - 65
PC/Deskiop (3) ﬁ'i D 3% (@43%)
=
Tablets (4) E _ 255% (18.3%)
Feature phone (5) @ - 125% (16.2%)

Smart TV (6) 19%  (N/A)

Game console (7) & 12% (0.3%)

Other devices (8) I 01% (0.3)

On contrary, we see a downturn in the reliance of users towards using Figure 22:
netbook/notebook/laptop and personal computer as the mode to access Percentage distribution of
user by access device

the Internet. Both categories nested 51.4% and 35.3% respectively.
* Percentage in bracket is result from
s 2103
Nevertheless, with new models of smartphone mushrooming in the
market, feature phones are still being used to go online. Usage of smart

TV to connect to the Internet has started to make its appearance felt.

Ten years back, the question on devices being used by Internet users to
go online was almost irrelevant. Desktop was the only mode of Internet
access, even laptop was a luxury then. To date there are plenty of devices
one could use to get connected. In fact, it is no longer which device one
uses, but how many one is using.

INTERNET USERS SURVEY
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The survey found that only 39.5% are using one type of device to access
the Internet, the breakdown goes as follows:

01%

Game Console 57.50/ (1]
Smartphone
0.3%
Other Device

1.0%
ol 91%

Feature
Phone

The remaining 60.5% of the user base are carrying out online activities

with the help of at least two devices. Top ten combo stated as follows: Pe’”f’"‘:;geu‘r’?Sf’?i’”"o'! of
user with one type of device by
type of device

COMBO

Laptop - Smartphone 16.2

PC - Laptop - Smartphone 7.1

PC - Smartphone 6.1

PC - Laptop - Smartphone - Tablet 6.0

Laptop - Smartphone - Tablet 4.2

Smartphone - Tablet 3.4

PC - Laptop 2.4

PC - Smartphone - Tablet 1.8 Table 5:

PC - Laptop - Smartphone - Feature phone - Tablet 1.5 Pf;ﬁi”fﬁ,i,i‘ﬁ;ﬁ;”;i”,,‘,’ﬁ,;,’,,’;”’

Laptop - Feature phone 13 devices user by a user

INTERNET USERS SURVEY
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Smartphone Insurance

It is gathered that the smartphone is well-accepted among Internet users.
They were further probed about the need to have a smartphone insurance
scheme. 67.5% of them agreed to this proposal, 32.5% think otherwise
and the remaining 9.7% neither agree nor disagree.

Do Not Agree

Figure 24:
Percentage distribution of
smartphone user on smartphone
insurance

Social Networking

Accessing the social media and participating in online community ranked
at second place on the to-do list of Internet users. The already populous
social networking platform, Facebook is still showing a marginal growth of
user base at 86.8%. Out of these users, 12.6% are having more than one
Facebook account.

13.2%

Do not
have Facebook
account

86.8%

Have Facebook
account

\ ACCOUNT
2 ACCOUNTS
X 3 ACCOUNTS
A MORE THAN 3

Figure 25:
Percentage distribution of
Facebook user and number of
account owned by a user
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Facebook is noted for providing a social networking space for its users,
making new friend or get connected with existing friends. However, Figure
26 shows two extreme peaks. About 25.0% are managing their friend list
cautiously with about 100-300 friends while 24.4% are making friends
openly with more than 1,000 friends.

30.0%
95.0% 24.9% 24.4%
20.0%
15.0%
10.0%
5.0%
0.0%
Don't Less 100-300 300-500 500-700 700-800 800- Morethan
Know than100 1,000 1,000
Among Facebook users, only 48.4% have an alternative social media Figure 26:
account. The leading ones are Instagram (30.3%), Twitter (22.7%) and Percentage distribution of
Facebook user by number of
Google+ (14.2%). friends

30.3% 14.2% o
4.0% 10
:

u L.J. 8 + & a OTHERS NONE

TWITTER  INSTAGRAM  GOOGLE+ LINKEDIN ~ FOURSQUARE ~ TUMBLR MYSPACE

Figure 27:
Percentage distribution of
Facebook user by alternative
social media

INTERNET USERS SURVEY
2014 | 29



Website Restriction

Respondents were also asked if questionable websites such as pornography
and gambling should be restricted from the public’s view. A lion’s share of
83.0% agreed to this restriction while 17.0% is of the opinion that the
virtual world should remain freely accessible.

Figure 28:
Percentage distribution of
user on restriction of
questionable websites

Paid Content

75.6%

No Media
) 0
90.8% 9.2%
Have paid
content
While most of the content on the Internet is free to access, some websites Figure 29:
are actually charging a certain amount before their content is released for Percentage distribution of
o user on paid content and
ViewIng. download media

Among Internet users interviewed, 9.2% claimed that they had experienced
purchasing paid content and within this group of users, 24.4% used to
download some sort of media in the past twelve months.
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Monthly Fees

When it comes to Internet charges, the disposition of money spent
by Internet users is showing a sign of shift towards the higher-end. In
IUS2012, there were less than 5% who were paying more than RM150 for
monthly household Internet fees. In 2014, this cohort marked 12.8% users
are setting this amount as expenditure for Internet use. However, the most
preferred range of monthly Internet fees remain to be less than RM50.
This is partly true as majority of our Internet users are earning RM3,000
and below.

9.7% 12.8%
No Internet

access More than
registered RM150
under my

name

Time Spent Watching TV by Internet User and Non-user

52.8%
49.1%

34.0%

Less than
RM50

Figure 30:
Percentage distribution of
user by monthly Internet fees

@ User

18.3% 18.6% 20.0% @ Non-user
13.7%
10.7%
7.8%
- 21% 179 2.7% 2.5%
dar=y 4480
1 hour or N ) ) More than
None lpsser 1- 3 hours 4 - 6 hours 7- 8 hours 8 hours
Lastly, all respondents were asked on the cumulative length of time they Figure 31:

spent watching TV in a day to find if there is any divide between Internet
User and Non-user. From the chart plotted, both users and non-users
spent on average 2.5 hours and 2.2 hours a day. The survey confirms that
there is no divide between the two groups of respondents.

Percentage distribution of
user by hours spent watching TV

*Include upper boundary
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Online TV

In terms of the online activities, 27.8% Internet users claimed that they
habitually streamed online TV, 12.0% said that they do it on a daily basis
while most of them (39.3%) streamed online TV only a couple of times in a
month. About 3.6% confirmed that they do watch online TV but could not

be certained of the frequency.

Online TV is getting into trend due to the convenience it provides. One
no longer has to be in front of a TV set at a scheduled time to watch a
particular TV show. It can be done on-the-go. Most TV channels such as
the local broadcaster Media Prima Berhad is putting up TV3, TV9, 8TV and
NTV7 via its tonton.com platform.

15.3%

3.6%

Don’tknow  Once a week
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29.8%

Few times
a week

12.0%

Daily

39.3%

Few times
a month

Figure 32:
Percentage distribution of the
user who stream online TV by

frequency
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Caution is required in the use of the estimates tabulated below.

While the MCMC takes every care to minimise non-sampling errors, which cannot be quantified, the estimates
presented are also subject to sampling error, which is a measure of the chance variation that occurs because
a sample, and not the entire population is canvassed. The sampling error of an estimate is usually expressed
as a percentage of that estimate to give the relative sampling error (RSE) of that estimate.

In general, estimates that are small are subject to high RSEs. As a guide, only estimates with RSEs of 25% or
less are considered reliable for general use. Estimates with RSEs greater than 25% but less than or equal to
50% are denoted with asterisk in these tables and should be used with caution; while estimates with RSEs
greater than 50% are denoted by two asterisks and are considered too unreliable for general use. However,
these estimates may be aggregated with others until an RSE of less than 25% is obtained.

Confidence intervals for very small estimates should be based on the binomial distribution rather than the
normal approximation to the binomial. As an alternative, the method of Korn and Graubard, 1998 may also

be used.

Percentages may not add up to 100 because of rounding.
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Yes

INTERNET USER % RSE
2

66.6%

1.

No

33.4%

2.4

NON-USE REASON % RSE
3.0

Lack of confidence or skills 47.4%
Lack of interest 32.5% 4.1
Not enough time 24.0% 5.1
No internet access 14.8% 6.9
Cost too high 13.6% 7.3
No device 12.1% 7.8
Concern that content is harmful 4.9% 12.7
Viruses and security concerns 3.7% 14.8
Privacy concerns 3.6% 15.0
Others 3.0% 16.4
Multi Responses

USERS NON-

NATIONALITY

Malaysian

(%)
92.1%

RSE
2.1

USERS (%)
94.3%

RSE

1.5

Non-Malaysian

7.9%

7.0

5.7%

0.5

USERS

NON-

ETHNICITY (%) RSE USERS (%) RSE
Malay 67.0% 1.5 53.7% 3.0
Bumiputera Sabah/Sarawak 8.2% 71 16.9% 7.2
Orang Asli 0.0%** 100.0 0.6%* 40.7
Chinese 17.8% 4.6 16.8% 7.2
Indian 6.2% 8.2 10.3% 9.6
Others 0.7% 24.9 1.7% 24.8
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USERS NON-

USUAL STATE OF RESIDENCE (%) RSE USERS (%) RSE
Johor 11.7% 5.6 11.0% 8.2
Kedah 5.2% 8.7 6.0% 114
Kelantan 5.2% 8.7 6.2% 11.2
Melaka 4.2% 9.8 2.7% 17.4
Negeri Sembilan 4.0% 10.1 3.7% 14.8
Pahang 5.3% 8.6 5.0% 12.6
Perak 7.1% 7.4 8.7% 9.3
Perlis 0.5%" 217.7 0.8%* 315
Pulau Pinang 4.8% 9.1 4.3% 13.6
Selangor 23.6% 3.7 17.3% 6.3
Terengganu 3.8% 10.3 3.3% 155
Sabah 7.6% 7.1 15.0% 6.9
Sarawak 6.4% 7.8 8.1% 9.7
W.P. Kuala Lumpur 9.8% 6.2 7.1% 10.5
W.P. Putrajaya 0.5%* 28.8 0.1%* 100.0
W.P. Labuan 0.3%" 37.7 0.1%* 100.0
Others 0.0% . 0.7%* 33.2
URBAN/RURAL DISTRIBUTION U?‘;F)is RSE usggg '(% ) RSE

Urban 67.2% 1.4 43.7% 3.4
Rural 32.8% 2.9 56.3% 2.6
SEX u?;)r)ts RSE  yotme o) RSE
Male 58.3% 17 56.5 25
Female 41.7% 2.4 435 e
AGE GROUP “?.!/i')‘s RSE Usggg'(%) RSE
Below 15 1.6% 15.9 1.1%* 27.6
15-19 13.9% 5.1 6.3% 111
20-24 24.2% 3.6 8.2% 9.7
25-29 19.3% 4.2 10.5% 8.4
30-34 13.1% 5.3 10.0% 8.7
35 -39 8.7% 6.6 10.2% 8.6
40 - 44 7.3% 7.3 11.1% 8.2
45 - 49 4.6% 9.3 10.7% 8.3
Above 49 7.3% .3 32.0% 4.2
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USERS NON-

EDUCATIONAL ATTAINMENT (%) RSE USERS (%) RSE

Degree or higher (include Advance Diploma) 15.5% 4.8 0.7%* 33.2
Diploma 17.0% 4.5 1.4% 241
STPM/STAM/Certificate/ 9.2% 6.4 3.6% 15.0
UEC-Senior Middle Three

Sijil 4 Thanawi/SMA 0.3%" 35.3 0.2%** 57.7
SPM/SPMV 36.4% 2.7 27.1% 4.7
PMR/ UEC-Junior Middle Three 8.2% 6.8 11.6% 7.9
Secondary School 7.7% 7.1 17.1% 6.3
Primary School 5.0% 8.9 32.0% 4.2
None 0.7% 24.2 6.1% 11.3
Others 0.0% . 0.2%** 70.7
STILL STUDYING U%;I;{S RSE usggg -(%) RSE

College/University 62.5% 3.5 4.2% 22.5
Secondary School 34.9% 6.1 8.2% 15.8
Primary School 2.4%* 28.5 0.7%** 57.5
Others 0.2%** 99.9 0.0%

INCOME CATEGORY U?l!/?)‘s RSE usggg -(%) RSE

Above RM5000 4.9% 9.1 0.8%" 33.2
RM3000 - RM5000 12.3% 55 3.0% 16.7
RM1000 - RM3000 39.0% 2.6 32.0% 4.2
RM1000 or lesser 13.9% 5.1 30.8% 4.4
Dependents 29.9% 3.2 33.5% 41

Include upper boundary

USERS NON-

NUMBER OF PEOPLE IN A HOUSEHOLD (%) RSE USERS (%) RSE

1 2.7% 13.2 4.7% 141
2 8.5% 7.3 11.7% 8.6
3 16.7% 5.0 16.7% 7.0
4 20.3% 4.4 16.4% 7.1

5 20.5% 4.4 18.1% 6.7
6 13.5% 5.6 12.7% 8.2
7 7.4% 7.9 7.9% 10.7
More than 7 10.5% 6.5 11.8% 8.5
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NUMBER OF INTERNET USER USERS NON-

IN A HOUSEHOLD (%) RSE  ysemrs (%) RSE

0 0.0% . 51.7% 3.1

1 16.7% 5.0 18.9% 6.6
2 29.6% 35 14.1% 7.9
3 19.7% 45 8.7% 10.4
4 14.3% 5.5 3.0% 183
5 9.0% 7.2 2.1% 216
6 5.2% 9.5 0.7%" 37.7
7 2.0% 15.7 0.4%" 49.9
More than 7 3.5% 1.7 0.3%** 57.6

LENGTH OF INTERNET EXPERIENCE

1 year or lesser 16.9% 4.5
1 - 3years 33.4% 2.9
3 -5 years 15.0% 49
More than 5 years 34.7% 2.8

Include upper boundary

PLACE % RSE
Home 73.0% 1.2
Anywhere using mobile broadband devices 65.1% 1.5
Free Wi-Fi anywhere 50.6% 2.0
Work place 46.6% 2.2
Another person’s home 32.1% 3.0
Commercial Internet access facility - Access is not FOC 29.3% 3.2
Community Internet access facility - Access is FOC 19.4% 4.2
Place of education 17.2% 4.5
Other locations 0.2%* 50.0
Multiple responses
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ACCESS INTERNET FROM HOME: QUALITY %

Mostly bad 7.4% 8.5
Mostly good 24.6% 4.2
Sometimes good, sometimes bad 68.0% 1.6
ACCESS INTERNET FROM HOME: TYPE OF ACCESS % RSE
ADSL 30.7% 3.6
Mobile Broadband 28.5% 3.8
Fibre 18.3% 5.1
Data plan 11.3% 6.8
WIMAX 6.2% 13.9
Others 2.9% 16.5
Bundle plan 2.1% 9.4
ACCESS INTERNET FROM HOME: DURATION WITH CURRENT % RSE
SERVICE PROVIDER

1 year or lesser 24.7% 4.2
1-3years 46.8% 2.6
3 - 5years 15.6% 5.6
More than 5 years 12.9% 6.2

Include upper boundary

ACCESS INTERNET FROM HOME: SWITCHED INTERNET %

SERVICE PROVIDER IN THE PAST TWELVE MONTHS

No 94.0% 0.6
Yes 6.0% 9.5
INTERNET USERS SURVEY
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ACCESS INTERNET ON-THE-GO: QUALITY % RSE

Mostly bad 51% 10.9
Mostly good 23.7% 4.5
Sometimes good, sometimes bad 71.2% 1.6

ACCESS INTERNET ON-THE-GO: TYPE OF ACCESS

Data plan 45.0% 2.8
Mobile broadband 44.3% 2.9
Bundle plan 5.3% 10.7
WIMAX 2.4% 16.2
Others 3.0% 14.5
ACCESS INTERNET FROM ON-THE-GO: DURATION WITH % RSE
CURRENT SERVICE PROVIDER

1 year or lesser 33.0% 3.6
1-3vyears 46.5% 2.7
3 - 5years 12.8% 6.7
More than 5 years 7.8% 8.8

Include upper boundry

ACCESS INTERNET ON-THE-GO: SWITCHED INTERNET %

SERVICE PROVIDER IN THE PAST TWELVE MONTHS
No 92.2% 0.7

Yes 7.8% 8.8
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SMARTPHONE INSURANCE %

Agree 67.5% 1.7
Do not agree 32.5% 3.6
Neutral 9.7% 7.6
PURPOSE % RSE
For getting information 88.2% 0.7
Social media/Online community 87.1% 1.0
Communication by text 81.1% 1.2
Leisure 73.2% 1.6
Education 61.1% 1.7
Government services 60.4% 1.9
Downloading/Upgrading software 53.7% 2.6
Shopping/Reservation 38.0% 2.8
Financial activities 35.1% 0.8
Internet telephony 34.2% 2.8
Online job application 32.1% 3.0
Watch streaming/online TV 27.8% 3.3
File sharing 25.0% 3.5
Maintain homepages/blogs 20.7% 4.0
Operating a home business 15.0% 49
Other purpose 0.6%* 26.6
Multiple Responses
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DEVICE % RSE
PC/Desktop 35.3% 2.8
Netbook/Notebook/Laptop 51.4% 2.0
Smartphone 74.3% 1.2
Feature phone 12.5% 54
Tablet (eg: iPad, Samsung Tab, etc.) 25.5% 3.5
Smart TV 1.9% 14.6
Game Console (eg: PS3, XBox, etc.) 1.2% 18.5
Other devices 0.1%** 57.7
Multiple Responses

FACEBOOK USER % RSE
Yes 86.8% 0.8
No 13.2% 52
NUMBER OF FACEBOOK ACCOUNT % RSE
1 87.4% 0.8
2 10.4% 6.4
3 1.4% 18.1
More than 3 0.7%* 25.7
NUMBER OF FACEBOOK FRIEND % RSE
100 or lesser 18.8% 4.8
100 - 300 24.9% 4.0
300 - 500 13.6% 5.8
500 - 700 9.8% 6.9
700 - 800 3.2% 12.6
800 - 1,000 5.2% 9.8
More than 1,000 24.4% 4.0
Don’t know 9.6% 7.0
Include upper boundry
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USERS WITH FACEBOOK ACCOUNT ALSO OWN THESE

SOCIAL NETWORKING ACCOUNT

Twitter 22.7% 4.0
Instagram 30.3% 1S
Google+ 14.2% 54
LinkedIn 3.7% 1.2
Foursquare 4.0% 10.8
Tumblr 2.1% 15.1
Myspace 3.1% 12.3
Other 5.9% 8.7
None 51.6% 2.1
Multiple Response

RESTRICT ON QUESTIONABLE WEBSITE % RSE
Yes 83.0% 0.9
No 17.0% 4.5
PAID CONTENT % RSE

Yes 9.2% 6.4

No 90.8% 0.6

USERS WITH PAID CONTENT WHO ALSO DOWNLOAD MEDIA

Yes 2.5% 13.4
No 7.7% 7.4
INTERNET USERS SURVEY
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MONTHLY FEES

Paid by others 5.8% 8.3
No Internet access registered under my name 9.7% 6.2
RM50 or lesser 34.0% 29
RM50 - RM100 23.9% 3.6
RM100 - RM130 8.1% 6.9
RM130 - RM150 5.7% 8.3
More than RM150 12.8% 5.3
Include upper boundary

TIME SPENT WATCHING TV USERS (%) "0"'(!,23)5“5

None 7.8% 10.7% 8.3
1 hour or lesser 18.3% 18.6% 6.0
1 -3 hours 49.1% 52.8% 2.7
4 - 6 hours 20.0% 13.7% 7.2
7 - 8 hours 2.1% 1.7% 21.6
More than 8 hours 2.7% 2.5% 18.0
Include upper boundary

TIME SPENT WATCHING ONLINE TV % RSE
Daily 12.0% 10.5
Few times a month 39.3% 4.8
Few times a week 29.8% 59
Once a week 15.3% 9.1
Don’t know 3.6% 20.0
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MCMC STATISTICAL PUBLICATIONS
POCKET BOOK OF STATISTICS

The MCMC publishes the following pocket books:

Communications & Multimedia: Pocket Book of Statistics (ISSN: 2180-
4656), a quarterly statistical bulletin of the Communications & Multimedia
industry.

Postal & Courier Services: Pocket Book of Statistics (ISSN: 2231-9913), a
half yearly statistical bulletin of the Postal & Courier industry.

STATISTICAL BRIEF

The Statistical Brief series (ISSN: 1823-2523) is issued by the MCMC to
disseminate survey findings. These reports are aimed at the general to
intermediate user audience.

CONTACTS

Please contact the MCMC Statistics Department if you have any queries
regarding statistics published by MCMC by emailing statistics@cmc.gov.
my
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